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Numbers of Insurance Companies in Thailand  
( As of 30 th  June, 2018 )  

Type of Business  Local Company  Foreign Branch  Total  

Non -Life Insurance  50  5 55  

Health Insurance  4 0 4 

Reinsurer  1 0 1 

Total  60  

Members of Thai General Insurance Association (TGIA)  

Ç  Local Incorporated Direct Companies    :  54  
Ç  Foreign Branches     :    5 
Ç  Reinsurer       :    1 
Ç  Total         :  60  
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 Growth in Thai Direct Life and Non -Life Insurance 
Premium : 1969 to 2017  

Remark : CAGR = Compound Annual Growth Rate 

Source: Office of Insurance Commission  
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Non- Life Insurance Premium increased from 
 
Baht 458 million in 1969 to  

Baht 218 billion in 2017 = 462 times 

Life Insurance Premium increased from 
 
Baht 78 million in 1969 to  

Baht 608 billion in 2017 = 7,282 times 



    Growth in Thai  Non -Life Insurance  
Direct Premium by Classes of Business : 2002 -2017  

Source: Office of Insurance Commission  
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Insurance  2.0: ҝҷ 2520 -2540  
                            (1977 -1997 )   
Semi-Manual Work ҾҥҶӆңӁҌӥ̓үңҠҶҩҾҗүҥӨ
қ҄ҴҖҾҧӅ҃Ҿ҄ӥҴҌӤҩҤ҉Ҵқүү҃ ҥ҃ңҚҥҥңӨ ҥҲҜҜ
җҳҩҿҙқ қҴҤҭқӥҴҤҳ҉҆҉ңҷҜҙҜҴҙңҴ҃ ҾҥҶӆң
ңҷҥҲҜҜ Direct Mail Ҿ҃ҶҖ҄ҸӇқ 

Insurance 1.0 : ҝҷ 2500 -2520  
                           (1957 -1977 )  
Fully Manual Work ҥҳҜҝҥҲ҃ҳқҞӤҴқ
ҥҲҜҜ҆қ҃ҧҴ҉ (ҞӤҴқҗҳҩҿҙқҿҧҲ
қҴҤҭқӥҴ) ҖӥҩҤҾү҃ҬҴҥҙҷӆҾҝӅқ҃ҥҲҖҴҫ 
үү҃҃ҥңҚҥҥңӨҖӥҩҤҾ҆ҥҹӆү҉ҠҶңҠӨҖҷҖ 
҆ӋҴқҩҕҾҜҷӇҤҖӥҩҤҾ҆ҥҹӆү҉҆ҶҖҾҧ҄ҿҜҜ
ӀҜҥҴҕ ҧ҉ҜҧӦү҃ҖӥҩҤ҃ҴҥҖӨ ҾҥҷҤ҃ҩӤҴӁҌӥ

ҿҥ҉҉Ҵқ҆қңҴ҃ӄ 

Insurance 3.0 : ҝҷ 2540 -2550  
                           (1997 -2007 )  
Computerization ҥҳҜ҉ҴқҞӤҴқҚқҴ̓Ҵҥ ҿҧҲҌӤү҉ҙҴ҉
Ҵ҃ҥҊӋҴҭқӤҴҤүҹӆқӄ ҾҌӤқ Tele-Marketing Convenience 

Store (7-11) Hypermarket (Big C, Tesco) 
ӂҝҥҫҕҷҤӨ 

Insurance  4.0: ҝҷ 2550 -үқҴ҆җ 
                       (2007  Onwards)  
Ҿ҄ӥҴҬһӤҥҲҜҜ Digitalization ҃Ҵҥҿ҄Ӥ҉҄ҳқҬңҜһҥҕӨҿҜҜ ӁҌӥҙҺ҃
ҌӤү҉ҙҴ҉Ӂқ҃Ҵҥ҄ҴҤҝҥҲ҃ҳқҢҳҤ ҬҥӥҴ҉҆ҩҴңҾ҄ӥҴҘҸ҉ҧһ҃҆ӥҴ
ӀҖҤҗҥ҉ ҿ҄Ӥ҉҄ҳқ҃ҳқӁқ҃ҴҥӁҭӥҜҥҶ҃Ҵҥҧһ҃҆ӥҴ ҿҜҜ Self 
Service and Interaction  ңҴ҃҄ҸӇқ... 
 
Digital Transformation: FinTech/ InsurTech Eraé 

Remark : CAGR = Compound Annual Growth Rate 

Source: Office of Insurance Commission  

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 

 Direct Life Insurance Premium 
Growth Rate (%)  

5.5 -4.2 11.0 20.9 24.7 22.4 15.4 13.5 10.3 4.1 16.3 9.7 16.7 14.5 11.1 18.7 13.0 13.2 6.8 6.5 

 Direct Non-Life Insurance Premium 
Growth Rate (%)  

-5.8 -12.1 -9.5 6.2 13.2 13.6 13.6 11.4 6.5 12.8 5.8 5.5 3.5 13.6 12.2 28.0 13.1 1.1 1.9 4 

 GDP Growth Rate (%)  -2.8 -7.6 4.6 4.5 3.4 6.1 7.2 6.3 4.2 5.0 5.4 1.7 -0.7 7.5 0.8 7.2 2.7 0.8 2.9 3.2 
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Thai Non -Life Insurance Portfolio Mix  
by Classes of Business :  2017  



 Comparison of Direct Premiums and 
Portfolio Mix: 1987 and 2017  

Source: Office of Insurance Commission  
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Direct Premiums: Baht 218.4 Billion  
and Portfolio Mix in 2017 

7 

30 Years Lateré 



Thai Non -Life Insurance Portfolio Mix  
by Classes of Business :  2002 -2017  

Source: Office of Insurance Commission  
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  Non -Life Insurance Distribution Channel: 2017  

Unit: M illion Baht  

Broker*  

Worksite  

Walk - in  

Bancassurance  

Tele Marketing  

Others  

Internet  

Direct Mail  

Agent  

*Broker Channel: Individual Broker, Corporate Broker, Finance & Car Dealer Business, Hypermarket, Convenience Store and Post Off ice.  9 
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Top 10 Companies*  

Dominated 62.2 %  

36 ,163  
VIRIYAH  INSURANCE  

(16.5 %)  

19,508 
DHIPAYA  INSURANCE  

(8.9 %)  

15,367 
BANGKOK INSURANCE  

(7.0 %)  

12,103  
MUANG THAI INSURANCE  

(5.5 %)  

10,412  
SOUTHEAST INSURANCE  

(4.7 %)  

9,706  
CHUBB SAMAGGI INSURANCE  

(4.4 %)  8,985  
THE SAFETY INSURANCE 
(4.1 %)  

8,915  
SYNMUNKONG INSURANCE  

(4.1 %)  

7,805  
TOKIO MARINE INSURANCE  

(3.6 %)  

7,506  
THANACHART INSURANCE  

(3.4 %)  

Top 10 Market Share : Year 2017  
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Top 12 
Companies*  

Dominated 67.4 %  
*Market Size @ Baht 5 Billion  

Source  : Office of Insurance Commission  

Unit  : Million Baht  

6,042  
LMG INSURANCE  

(2.8 %)  

5,418  
 MITSUI SUMITOMO INSURANCE  

(2.5 %)  

Total Market Average 
Size: Baht 3.7 Billion  
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Motor 

32*523 (25.7%) 8*124 (6.4%) 7*912 (6.2%) 7*589 (6.0%) 6*405 (5.0%) 

Fire 

/*557Ȯ&/6.1%' /*142 (13.9%) /*0/6 (12.4%) /*/71 (6.2%) 4/. (5.5%) 

Miscellaneous 

/4*667 (19.0%) 7*507 (9.7%) 7*212 (9.4%) 4*404 (5.7%) 3*511 (4.6%) 

ľĬƞĺĵȮ: ĸƟŅĬĭŅĪ 

Top 5 Market Share : Year 2017 
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49.3 %  

56.1 %  

49.7 %  

48.4 %  



 Loss Ratio of Non -Life Insurance Business:   
by Classes of Business  

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Fire 25.63% 14.88% 17.93% 18.80% 141.10% 81.10% 6.13% 11.27% 11.45% 13.61%

Marine Cargo 26.50% 22.36% 22.36% 25.71% 176.14% 33.24% 21.38% 23.12% 29.89% 24.41%

Marine Hull 38.88% 41.25% 64.96% 75.32% -9.02% 59.83% 62.50% 58.23% 19.15% 43.40%

Motor Compulsory 46.49% 41.32% 40.98% 61.61% 52.62% 50.96% 49.41% 40.91% 44.34% 57.02%

Motor Voluntary 63.12% 59.80% 60.84% 57.37% 54.86% 58.26% 59.71% 60.36% 63.75% 64.44%

Miscellaneous 49.02% 47.88% 45.52% 53.18% 696.34% 24.03% -8.36% 19.26% 37.90% 42.23%

Total 54.99% 51.41% 51.93% 53.79% 176.41% 51.24% 41.98% 47.01% 52.72% 55.26%
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Thailand 
Mega 
Flood 
2011  


