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amauus:MdmAnsin . M :
T Ge.,,s e Numbers of Insurance Companies in Thailand
(As of 30" June, 2018)

Type of Business Local Company Foreign Branch

Non -Life Insurance

Health Insurance 4 0 4

Reinsurer 1 0 1

C Local Incorporated Direct Companies ; 54
C Foreign Branches : 5
C Reinsurer ; 1

C Total ; 60



@ amauUs:nuwdnnnsing Growth In Thal Direct Life and Non -Life Insurance

Thai General Insurance Association

Premium: 1969 to 2017

—o—Life Insurance = —#—Non-Life Insurance

Million Baht CAGR +20.5%
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(1969 to 2017)

Life Insurance Premium increased from 608,666

Baht 78 million in 1969 to
Baht 608 billion in 2017 = 7,282 times

Non- Life Insurance Premium increased from

Baht 458 million in 1969 to

Baht 218 billion in 2017 = 462 times CAGR + 13.7 %

(1969 to 2017 )
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Remark : CAGR = Compound Annual Growth Rate 3

Source Office of Insurance Commission



aumuusgﬁujumﬁu]na Growth in Thai Non -Life Insurance
e Direct Premium by Classes of Business : 2002 -2017

——Fire -—+—Marine -=-Motor -+ Miscellaneous -#Total Unit: Million  Baht
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Thai General Insurance Association

A

System
Unit

The Typewriter:
An Innovation in writing

'.a‘.&%&%\f%. A

; ------- Output Devices--

Insurance 3.0: K @540 -2550
(1997 -2007)
Computerlzatlon HK : T KK Kk T Trerpe¥:3 Tt

~ UV K Iy |y @K Tele-Marketing Convenience
Store (7-11) Hypermarket (Big C, Tesco)
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1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016
C'?'re‘“ e I 55 | -42 | 110 | 209 | 247 | 224 | 154 | 135 | 103 | 41 | 163 | 97 | 167 | 145 | 111 | 187 | 130 | 132 | 68 6.5
rowth Rate (%)
Direct Non-Life Insurance Premium
Growth Rate (%) 58 | -121 | -95 62 | 132 | 136 | 136 | 114 | 65 | 128 | 58 55 35 | 136 | 122 | 280 | 131 | 1.1 1.9 4




aumuUssﬁuSumﬁulnu Thal Non -Life Insurance Portfolio Mix
Thai General Insurance Association by C|aSSGS Of BUSlneSS 2017
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amauus:nudmAnsing Comparison of Direct Premiums and
Thai General Insurance Association POthO|IO M |X 1987 and 2017

Source Office of Insurance Commission Unit: In Million Baht

30Year s L a .
Marlne 2.45%

7. 80 %
Fire IARs Motor
35 99 % 11.12% Compulsory
0 7.31%
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12.91% ’
Health
0 51%

2,800
. Other Health
Miscellaneous 3.82%
18 .45 %
Motor
37.25%

Direct Premiums: Baht 7.5 Billion Direct Premiums: Baht 21 8.4 Billion
and Portfolio Mix in 1987 and Portfolio Mixin 2017

Motor
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50.43 %




aunUUSsﬁu“jumﬁ]tl Thal Non -Life Insurance Portfolio Mix
Thai General Insurance Association by C|aSSGS Of BUSIHESS 2002 _ 2017

59.71%

2002 2003 2004 2005 2006 2007 2008 2009 2010 201120122013 201420152016 2017

Source Office of Insurance Commission
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Thai General Insurance Association

“"‘"“"Sgﬁ“j“‘“ﬁ"'"" Non - Life Insurance Distribution Channel: 2017

Tele Marketing
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*Broker Channel: Individual Broker, Corporate Broker, Finance & Car Dealer Business, Hypermarket, Convenience Store and Post Office.



ﬂ"ﬂUUS=ﬁ“'5mﬂﬁ]ﬂ Direct Premiums by Distribution Channel
Thai General Insurance Association (January .I. December 2017 )
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Thai General Insurance Association

am"""sg'mmmm“ﬂ Direct Premium by Quarter from 2004 -2017
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Thai General Insurance Association

“"‘"“"sgﬁ“j“‘"ﬁ“‘"" Top 10 Market Share : Year 2017

Unit : Million Baht

36,163 19508
TOp 12 VIRIYAH INSURANCE : DHIPAYA INSURANCE
Companies* ' | ¥
Dominated 67.4 %
*Market Size @ Baht 5 Billion | 53 6 7
5.418 BANGKOK INSURANCE
MITSUI SUMITOMO INSURANCE (7_0 %)
- Top 10 Companies*
6,042 _
LMGISURANGE Dominated 62.2 % 12103
MUANG THAI INSURANCE
7,506 [ amr (5.5 %)

THANACHART INSURANCE 0

(3.4 %)
10412

7,805 ‘\Q SOUTHEAST INSURANCE

TOKIO MARINE INSURANCE - g
(3.69%) @ DInlud (4.7 %)
e : Total Market Average
el 9706 Size: Baht 3.7 Billion

-

8,915
EYNAONKONCENS IR AN B CHUBB SAMAGGI INSURANCE
(4.1 %) 8,9 85 (4.4%)
THE SAFETY INSURANCE
(4.1%) "

Source : Office of Insurance Commission
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Thai General Insurance Association

Loss Ratio of Non

by Classes of Business

-Life Insurance Business:

800% Thailand
Mega
700% Flood
2011
600%
500%
400%
300%
200%
100%
4 :%7—-_.
-100%
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
—e—Fire 25.63% 14.88%  17.93%  18.80% 141.10% 81.10% 6.13% 11.27%  11.45%  13.61%
—e—Marine Cargo 26.50% 22.36% 22.36% 25.71% 176.14% 33.24% 21.38% 23.12% 29.89% 24.41%
Marine Hull 38.88% 41.25% 64.96%  75.32% -9.02% 59.83% 62.50% 58.23% @ 19.15% @ 43.40%
—e—Motor Compulsory 46.49% 41.32% 40.98% 61.61% 52.62% 50.96%  49.41% 40.91% 44.34% 57.02%
—e— Motor Voluntary 63.12% 59.80% 60.84% 57.37% 54.86% 58.26% 59.71% 60.36% 63.75% 64.44%
Miscellaneous 49.02% 47.88% 45.52% 53.18% 696.34% 24.03% -8.36% 19.26%  37.90% @ 42.23%
—e— Total 54.99%  51.41%  51.93% _ 53.79% 176.41% _51.24% _ 41.98% _ 47.01% _ 52.72% _ 55.26%

Sourdeffice of Insurance Caympik=iiooy IPRB
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